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Ohio Farm Bureau continues to reach consumers through Our Ohio com-
munications, events and sponsorships. �is year, Our Ohio is a sponsor of 
“Key Ingredients: America by Food,” a traveling exhibition prepared by the 
Museum on Main Street division of the Smithsonian Institution. “Key In-
gredients” explores the connections between Americans and the foods they 
produce, prepare, preserve and present at the table. Our Ohio’s sponsorship 
came in the form of printing 25,000 copies of the booklet “Ohio by Food.” 
Many local farm markets, festivals and other food-related events are pro�led 
in the booklet.

Visitors to the OurOhio.org Web site continue to grow, averaging 12,000 
unique visitors per month. A monthly e-newsletter is sent to approximately 
25,000 subscribers to inform them of upcoming events and to remind them 
of the content on the site. A Buying Local e-newsletter is delivered to the 
more than 500 participants on the Buying Local Directory.

Our Ohio participated in more than 20 events this year, ranging from 
events at farm markets to the Antiques & Gardens Fair at Franklin Park Con-
servatory.

�e branding e�orts are being noticed. Our Ohio was a three-time winner 
in the 2007 Bronze �uill Awards Competition for excellence in communica-
tions within central Ohio; the magazine and Web site received awards. �e 
International Association of Business Communicators Columbus chapter 
sponsor the awards. Our Ohio also took the top spot in several of the Ameri-
can Farm Bureau’s Public Relations Awards.

Ohio Farm Bureau Founda-
tion awarded nine grants totaling 
$20,000 in its second round of 
Agriculture Action and Awareness 
grants. Each grant met at least one 
of the Foundation’s objectives of 
education, environment or eco-
nomic issues. Grant recipients were: 
Creating Tools to 
Expand Agricultural 
Markets in South-
eastern Ohio, Rural 
Action, Athens; 
Community-Based 
Darby Watershed 
Plan by Educating 
Landowners and Gaining their 
Input, Darby Watershed Project, 
Union County SWCD, London; 
Ag in the Classroom, Montgomery 
County Farm Bureau, Farmersville; 
Energy Sources Tours for Educators, 
Ohio Energy Project, Lewis Center; 
OWjL Camp Agricultural Aware-
ness Classes, Ohio Wesleyan Uni-
versity, Delaware; Rural Heritage 
Education Project, Land Heritage 
Trust of Union County, Raymond; 
Expanding the Agriculture Adven-
ture Experience to the Classroom 
and Beyond, Scioto County OSUE, 

Portsmouth; Skyvue Outdoor Class-
room, Skyvue Elementary School, 
Graysville; and Seasonal Rhythms 
of Agriculture, Wayne County Plan-
ning Department Ag Success Team, 
Wooster.

�e Foundation also awarded 
eight scholarships totaling $8,000 

through two en-
dowments, the 
Darwin Bryan 
S c h o l a r s h i p 
Program and 
the Women’s 
Leadership in 
A g r i c u l t u r e 

Scholarship Program. While many 
scholarship recipients come from 
rural communities, 25 percent of 
this year’s scholarship recipients live 
in suburban and metropolitan areas 
and have an interest in agriculture 
stemming from 4-H experience and/
or interest in science. Similarly, while 
the scholarship programs are open 
to students pursuing any career path 
involving agriculture (communica-
tions, marketing, education, etc.), 
the majority of this year’s recipients 
are planning careers in engineering, 
animal and food sciences.

When Ohio Farm Bureau started its own insurance 
company in 1926, it came from a need to o�er the right 
products at the best price to meet member needs. Since 
being founded with a $10,000 loan from Ohio 
Farm Bureau, Nationwide has been providing 
insurance and �nancial products and services to 
Farm Bureau members to help them meet their 
insurance and �nancial needs including Auto, 
Farm and Home Insurance with special mem-
bership savings; Life Insurance, Annuities and 
Mutual Funds; Disability Income, Health and 
Long-Term Care Insurance; Retirement and Es-
tate Planning; Client Account Review; Business Insur-
ance, and Personal Umbrella Liability Protection.

When considering farm coverage, look for an insur-

ance company with a proven track record of consistently 
serving the agricultural market. Nationwide Agribusi-
ness was founded in 1909 by Iowa farmers and agribusi-

ness leaders. Today, Ohio Farm Bureau endorses 
Nationwide and Nationwide Agribusiness In-
surance.

OFBF members enjoy a 10 percent discount 
on Nationwide farm premiums and receive en-
hanced policy coverages. Enhancements include 
increased amounts of coverage on personal 
property and identity fraud expenses.

For more information about how to make 
sure you have the right farm coverages, contact a Nation-
wide agent and ask about signi�cant savings for OFBF 
members. 

OFBF’s radio program Town 
Hall Ohio brought together some 
of the state’s most well-respected 
policy experts for weekly discus-
sions on issues facing Ohioans.

Recorded in OFBF’s state o�ce, 
the show is broadcast by WTVN 
to 74 Ohio counties. It has been 
the highest rated program in the 
seven-county central Ohio market 
for its time slot. �e show airs Sun-
day mornings at 7. Past editions 
can be listened to at www.townhal-
lohio.org.

Some of the show’s guests from 
2007 include: Gov. Ted Strick-
land, Lt. Gov. Lee Fisher, Supreme 
Court Justice �omas Moyer, 
Ohio Department of Agriculture 
Director Robert Boggs, Nation-

wide CEO Jerry Jurgensen, Ohio 
EPA Director Chris Korleski, Su-
perintendent of Public Instruction 
Susan Zelman, Secretary of State 
Jennifer Brunner, State Auditor 

Mary Taylor, State Treasurer Rich-
ard Cordray, Congressman Zack 
Space, Ohio House Speaker Jon 
Husted and Ohio Minority Leader 
Joyce Beatty.

Since November 2005, OFBF’s television program 
Ohio Farm and Country has been airing periodically 
on RFD-TV and viewed nationally by customers of 
DirecTV and DISH networks. �at audi-
ence has expanded as Ohio Farm and Country 
became part of the lineup on the Ohio News 
Network (ONN).

ONN is a statewide cable network reach-
ing more than 1.4 million households in 83 
of Ohio’s 88 counties. Ohio Farm and Coun-
try, which aired for the �rst time Sept. 23 on 
ONN, will have 12 unique episodes and can be seen Sun-
days at 9:30 a.m. and 6:30 p.m., and again on Tuesday 

evenings at 7:30 p.m. 
“�is program is another extension of the organiza-

tion’s e�ort to connect agriculture and farmers with our 
consumers through new communication 
vehicles,” said Kurt Ely, OFBF senior vice 
president of communications. “�e issues 
that a�ect agriculture a�ect all Ohioans, and 
Farm Bureau is committed to making the 
industry and its people accessible through 
programs like Ohio Farm and Country.”

Ohio Farm and Country is being produced 
by the Ohio Farm Bureau Federation and is supported by 
Nationwide Insurance.
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Gov. Ted Strickland talks with OFBF Executive Vice President Jack Fisher 
about numerous state issues during an appearance on Town Hall Ohio.

Programs and materials to encourage teachers to share edu-
cational concepts through agriculture continue to be o�ered. 
In 2007, OFBF sponsored a one-day seminar “Misconceptions 
in Agriculture” that included tours of Ohio State University’s 
College of Food, Agricultural, and Environmental Science. �e 
goal of the workshop was to share the new resources available for 
teaching about agriculture. OFBF sta� gave presentations at �ve 
summer workshops, highlighting the OFBF Lessons in Economics 
resource and Ohio agriculture. A highlight of 2007 was bringing 
teachers to the Ohio State Fair to learn �rst-hand about Ohio’s 
livestock and poultry industry as well as current agricultural is-
sues. Sen. George Voinovich also spoke to the group as seen in 
this photo.

2007: A YEaR IN REVIEW

P
ho

to
 b

y 
S

et
h 

Te
te

r

P
ho

to
 b

y 
D

an
 T

ol
an

d


