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Experts meet
with focus on
Ohio Department of Agriculture concentrated animal feeding eper

animal care
has completed and submitted its aflons obtain a NPDES permit. e
e new demands of raising live plication seeking federal authoritpermit is currently issued by th
stock were the focus of OFBF’s afor issuing and enforcing NationaDhio EPA. e Ohio Department
nual special issues conference. Pollution Discharge Eliminationof Agriculture would be the rst

ODA oversight

anks to legislation supported  While all farms in Ohio are
by OFBF in previous sessions pfohibited from discharging -ma

meeting brought together farmerSystem (NPDES) permits for-livestate agriculture department with

with livestock policy authoritiesstock farms.
from across the country. More than
150 OFBF members and guests
participated in the event in nerth

west Ohio. Animal welfare, animal Supportl ng horse OWnerS

rights and public relations were OFBF helped facilitate discussions that led to the formation of an

NPDES authority.

topics covered by the experts thatganization that would speak with one voice for Ohio’s equine indust
included Steve Kopperud, a Waslording to a recent nationwide study by the American Horse Council,

ington D.C. policy analyst, Andrevare 306,898 horses in Ohio. at's an increase of more than 50 percen
Gunther, who oversees purchasitast decade. e study showed that in addition to ranking 6th in the nati
for retailer Whole Foods, and Jenumber of horses, Ohio's equine industry contributes more than $2.2
Armstrong, dean of Michigan Stat& the economy. It also provides more than 43,000 full-time equivaler
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Onio NeepsLivesock AND PoulTRY PRODUCERS

Ohio needs
livestock farmers

OFBF partnered with the Ohio Livestock Coalition
and commodity organizations to continue delivering
the message “Ohio Needs Livestock & Poultry Farm-
ers” to grain farmers and rural residents as part of a
collaborative livestock industry image campaign.

The campaign was originally launched in 2006
and provided information about the importance of
the livestock industry through ads placed in a variety
of media including billboards, radio and print. The
ads show how livestock farmers are similar to grain
farmers and other rural residents.

The livestock and poultry sector spends $120 million
for feed and hay grown by other Ohio farmers, not
including feed raised by farmers and kept to feed their
own animals. The state’s livestock and poultry industry
accounts for more than $8 billion in annual economic
output while supporting more than 47,000 jobs.
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the counties’ planning processes aadd targeted the non-farming-pub
they are looking at policies and goditswith the goal of showing the cor r
at a higher level, resulting in strongeection between non-farmers aw
plans of work,” Wargowsky said. farmers. ,
Perhaps the simplest way the new"All three action teams sat dOWI '
program structure has been impléogether to decide what each had
mented is through the addition oflo, then formed an agenda tying
membership marketing to eventsreas together with a smooth ow
Wargowsky said the presence séid Organization Director Korre
membership recruitment at an eveoyer, in relation to the planning
should be as common as nametgmecess.
and refreshments. e Organization team deter
Some counties have hit thenined a budget for the event. e
ground running and are experien€ommunications team worked or
ing great success within the negetting the word out through the
structure. media and advertising and worked
Marion County Farm Bureau'swith other organizations to align

Read about
more success under t
new structure:

In addition to the
Marion County story on
Oct. 18, the cooperative e orts
of Wayne County’s three action
teams were recently highlighted
in a story on page one of the Nov.
15 edition ofBuckeye Farm News.
Past Buckeye Farm News stories
may also be read on www.ofbf.
org by clicking on Publications
on the left side of the page, then
Buckeye Farm News.

eorts will be recognized by thespeakers and presenters. During ttier the old structure, two or thre@lus dozens of discounts and savingsOur
American Farm Bureau Federatiortsur, the Public Policy team dispeople would pull events togethean a variety of products.”
(AFBF) county activity of excellenceussed policies related to the eveand a lot of assumptions were made,’

contest at AFBF’s annual meeting as well as the policy developmeng said. “Under the new structuree 2008 campaign

January for planning and executingocess.
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Livestock on demand

As farmers faced increasing public relations pressure regarding treatn
livestockBuckeye Farm News ran a four-part series on how consumers, r
and activists groups are shaping animal production practidaseJitekl
on Demand, the series collected information from leading livestock ind
experts over several months. Past articles can be found at www.ofbf.org

Installments included:

r Animal rights agenda hits horhew stakeholders force change for farm
ers, Sept. 6

r Never enoughAs science advances, activists unlikely to relent in ani
welfare debate, Sept. 27

r In sheep’s clothingGuise of animal welfare gives credibility to radic:
group, Oct. 18

r Trust at a tipping pointCan livestock farmers maintain long-held con
sumer con dence, Nov. 15

MEMBERSHIPfrom PG 1

campaign a huge success,” Dondltk 2008 campaign about the volun
son said. “Nationwide agents frorteer,” she said.
across the state also did an outstand at means working membership
ing job of contributing to the overalivill be more than making cold calls
6ort in market conditions that areand attending the annual county
8n3|derably more challenging thadcko meeting.
in past years.” “We're thinking about member
As OFBF carries the farmer'ship year-round. Many of our events
voice to the government leaders ribw include membership. We are
also added to its many member bemorking on building relationships
e ts (see story on page 8). with a nity groups such as commod
“We know our members valudty organizations. We are developing
the legislative representation Farprospective members in every county
Bureau provides,” said Janet Cassidy,our volunteers to follow up with.”
director of membership marketing. Each person that signs a new
“But bene ts of membership extenagnember will receive a special gi
beyond that to include industry infrom OFBF. Volunteers will earn
formation, promotion of agriculturepoints for each member signed
to consumers, opportunities te netoward a special incentive to be an
work and develop leadership skililounced before the campaign.
volunteers  understand
what membership means to the
county budget, to Farm Bureau's
clout in the community and to its

once they decide to hold an event, According to Cassidy, regardlesswadice in the legislature,” Cassidy

whether you've participated in OFBF&aid. “Membership is the heart and

in Action Tour, which was also theeceived that Marion County hagies and membership. Activities aneembership campaign before, 20@88ul of the organization. Because it's

rst event it held under the newdecided to make the Agriculture imuch better planned and involve ers plenty of new opportunities.

structure. Featured in the Oct. 1&ction Tour an annual event. more people and resources.”
edition ofBuckeye Farm News, the Boyer said the new structure has
tour attracted more than 200 peoplmade it easier to put on events. “Un
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so important, we've developed lots

“We want to provide a chance foof opportunities for volunteers to
people to participate in ways theparticipate and earn points toward
feel good about. We're really makimgwards.”



