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�T Unique events draw positive 
response

With single digit temperatures and whiteout 
conditions outside, OFBF volunteers donned 
Hawaiian shirts and listened to live kettle drum 
music during the Northeast regional membership 
campaign kicko� meeting this month.

In past years, counties typically held individual 
kicko� meetings, in which volunteers gathered to 
discuss local membership e�orts. Regional Super-
visor Danielle Dufour said feedback regarding the 
regional meeting has been extremely positive.

“Even despite some bad weather and bad roads, 
we had a tremendous turnout of volunteers,” she said

In keeping with the meeting’s theme, the names 
of four members were drawn to receive a free Car-
nival Cruise. One of those winners was Huron 
County membership volunteer John Brooks, who 
said the meeting provided a good pep talk. Brooks 
said it’s always a challenge to identify people who 
may be interested in joining Farm Bureau. He sold 
48 memberships during last year’s campaign and 
16 so far this year. His advice: “Know what you’re 
selling. And believe what you’re selling.”

Two regional kicko� meetings in Southeast 
Ohio pitted the “North vs. South” in a good-na-

tured competition to bring in memberships. Volun-
teers appreciated the �exible approach to this year’s 
campaign, according to Ti�any Pattison, Southeast 
regional supervisor. �e goal was to pool regional 
dollars to create the excitement of a large event 
verses the traditional county kicko�, she said.

“As a whole, I feel both events were very success-
ful,” Pattison said. “�is region is very traditional 
and we really didn’t know what to expect, but our 
attendance was strong and those that attended re-
ally seemed to enjoy the evening.”

Jennefer Saxour of Jackson County won the “Reb-
el Award” for turning in the most new memberships 
in the south; Karen Locke of Coshocton County 
took home the “Yankee Award” for the north.

Other counties had great success with indi-
vidual kicko� meetings. Clermont County Farm 
Bureau volunteers met for breakfast and then di-
vided up into teams to go out and work member-
ship. A Nationwide agent and her sta� also joined 
the e�ort. When the group met back for lunch, it 
had tallied 24 memberships.

Hardin, Logan and Wyandot County Farm 
Bureaus joined together for the �rst time for a 
tri-county membership campaign kicko�. All 
three counties were able to have an active role in 
the meeting, according to Organization Director 

Melinda McKay. While the new $2,500 Reward 
Program and the Medical Mutual Health Program 
were well received, the highlight of the night was 
reportedly the Dessert Bake O�.

“It was a great to get all three counties together 
to gear up for membership,” McKay said.

Coming next 
on Ohio Farm 
and Country

Ohio to launch interactive 
Web site for ag businesses 
Database links farmers, food industry

Sign up for summertime fun

OFBF at 
Power 

Show Ohio

Water issues, Ohio politics and 
the role of farmers in �ghting disease 
will be examined on Ohio Farm and 
Country in March.

Removing excess water from farm 
�elds can mean the 
di�erence between 
a poor crop and 
a good crop. See 
how when develop-
ment moves in and 
doesn’t take drain-

age into consideration, problems 
can arise for both the farmer and the 
new landowners.

Ohio has a great water resource 
in Lake Erie. Some would like to be 
able to divert water from this Great 
Lake and send it to other areas of the 
country. To prevent this, legislation 
has been introduced to ratify the 
Great Lakes Compact among Ohio, 
seven other states and two Canadian 
Provinces. Hear the debate among 
state legislators that could put this 
bill on hold.

Join Farm Bureau members 
and legislators who recently came 
together to discuss key issues at 
OFBF’s Ag Day at the Capitol. And 
learn how �nding answers about 
�ghting diseases such as cancer may 
be found in locally grown agricul-
tural products.

Ohio Farm and Country may 
be seen on Ohio News Network 
(ONN) Sunday mornings at 9:30, 
Sunday evenings at 6:30 and again 
on Tuesday evenings at 7:30.

�e marketing of products is be-
coming easier for Ohio producers.

In March, Ohio will launch Mar-
ketMaker, a free, Web-based resource 
allowing users to �nd producers, pro-
cessors, distributors, farmers’ markets, 
buyers and other groups in the food 
industry. It contains demographic, 
Census and business data that users 
can search to �nd what they are look-
ing for in the food supply chain.

“MarketMaker is a kind of a Web 
site database on steroids,” 
said Pat Petzel, OFBF’s 
senior director of 
consumer commu-
nications.

MarketMaker 
is di�erent than 
the Buying Lo-
cal Directory on 
O ur O h i o . o r g , 
which allows partic-
ipants to reach thou-
sands of customers by 
listing their retail agricultural 
business on the Our Ohio Web site. 
�e Our Ohio Web site lists events 
that provide opportunities for con-
sumers and farmers to interact such 
as through festivals that feature spe-
ci�c agricultural products or Ohio’s 
rural heritage.

MarketMaker is more business 
oriented, unlike the Buying Local 
Directory, which mainly targets con-
sumers, Petzel said. She noted that 
the Our Ohio Buying Local Direc-
tory has a strong media component 
because it is promoted through Our 
Ohio magazine, newspaper, Web 
sites and an advertising campaign.

“MarketMaker does not have the 
mass marketing like the Our Ohio 
Buying Local Directory. Market-
Maker is more for business to busi-
ness marketing,” Petzel said.

�e University of Illinois Ex-
tension launched MarketMaker 
in 2004 to build an electronic 
infrastructure that would more eas-
ily connect food-producing farmers 
with economically viable new mar-
kets. Several states are now using the 

program with Ohio, Indiana and 
Michigan starting to use it this year. 
In Ohio, MarketMaker is supported 
by Ohio Farm Bureau, Ohio State 
University Extension, Ohio Depart-
ment of Agriculture and the Center 
for Innovative Technology.

“Kentucky launched their site 
in 2007 and had 70,000 hits in the 
�rst month. We hope to see similar 
success here in Ohio,” said Julie Fox, 
direct marketing and tourism devel-

opment specialist for Ohio 
State University South 

Centers at Piketon 
and leader of the 
M a r k e t M a k e r 
project. “Mar-
ketMaker makes 
it easier for buy-
ers and sellers to 

make connections 
that support local 

and regional foods. 
�e program addresses 

niche market needs, as well as 
situations of oversupply or lack of 
supply.”

�e goal of MarketMaker is 
to make it easier for producers to 
supply local grocery stores and res-
taurants with farm-fresh products. 
For example, a gourmet goat cheese 
producer can use the interactive 
Web site to �nd chefs who are more 
likely to feature the product on their 
menus. �e producer can use Mar-
ketMaker, for example, to �nd res-
taurants in upscale neighborhoods 
with total household income over 
$100,000.

MarketMaker will include list-
ings for producers, wineries, farm-
ers’ markets, meat processors and 
retail food businesses.

MarketMaker also will feature a 
buyer/seller forum where businesses 
can make weekly posts of available or 
needed food products and services.

For more information or to reg-
ister for MarketMaker, log on to  
www.ohiomarketmaker.com or 
contact Fox at (740) 289-2071 or 
fox.264@osu.edu.

In the March/April magazine
�e March/April issue features 

rhubarb recipes, a story on maple 
syrup products and production 
featuring Eddie Lou Meimer of 
Morrow County, a spring garden-
ing Q&A with Barbara Arnold of 
Franklin Park Conservatory and 
contributor to the OurOhio.org 
Web site, a visit with Warren and 
Angela Seymour who operate a 
vineyard and garlic and �ber farm 
in Wayne County and a “taste” of 
the Great Lakes Brewing Company 
in Cleveland, which is known for its 

environmentally friendly practices.

ONN airing  encore  TV episodes
Ohio News Network (ONN), 

a statewide cable network reaching 
more than 1.4 million households, 
is airing encore episodes of the Our 
Ohio television series at 11:30 a.m. 
daily. ONN is available in 83 of 
Ohio’s 88 counties on these cable 
systems: Time Warner, Armstrong, 
Insight, WOW!, Suddenlink, GLW 
Broadband, Medina Cable Access, 
New Knoxville Cable, Bellaire TV 
Cable and AT&T Broadband.

Ohio Farm Bureau Youth will 
once again have the opportunity to 
get insight on the legislative process, 
learn the Farm Bureau policy devel-
opment structure and improve self-
esteem, public speaking and social 
and leadership skills by taking part 
in a series of Youth Leadership Con-
ferences held this summer.

“�ere’s no other program out 
there quite like what we do,” said 
OFBF Director of Volunteer Devel-
opment Darrell Rubel, explaining 
how participants learn teamwork 
in a non-competitive environment 
and discover what they can achieve 
together. He said many of OFBF’s 
key leaders and sta� have come out 
of the youth program.

“Youth bring creativity, enthusi-
asm, energy and vitality to our orga-
nization,” Rubel said. “We believe so 
strongly in our young people that we 
present these programs as a service to 

our membership and our industry.”
�e summer conferences include:
June 16-20 — �r�� Higher Ground, 
Blu�on University, Blu�on 
(ages 14 and up).
June 25-27 — �r�� Quest, Kenyon 
College, Gambier (ages 11-13 - 
may attend only one time).
July 9-11 — �r�� Ignite, Ohio Wesleyan 
University, Delaware (ages 12-14 - 
may attend only one time).
July 20-25 — �r�� �e Edge, Ohio 
Wesleyan University, Delaware 
(ages 15-18, must have previously 
attended Higher Ground).
Rubel said some county Farm 

Bureaus o�er scholarships that pay 
registration fees for youth participa-
tion in the summer programs. Con-
tact your county Farm Bureau o�ce 
for more information. County Farm 
Bureau contact information can also 
be found by clicking on County Info 
at www.ofbf.org.

Ohio Farm Bureau hosted a 
booth at the Power Show Ohio held 
at the Ohio Expo Center in Colum-
bus Jan. 25 to 27. �roughout the 
event, sta� and volunteers talked 
with current members and pro-
moted the organization to potential 
new members.

“It was a great opportunity to 
speak with members about what’s 
important to them,” said Janet 
Cassidy, director of membership 
marketing. “We also discussed the 
value of Farm Bureau and signed 
new members.”

Looking forward, Farm Bureau 
hopes to include a membership 
component at all events. If you’d 
like to volunteer in the Farm Bureau 
booth at an upcoming event, contact 
your organization director.

Volunteers kick o� membership campaigns

®

�P�v�s�!�P�i�j�p�!
Telling Agriculture’s Story

Membership volunteers in northeast Ohio enter 
their names in a drawing for a free cruise.

M A R K E T
M A K E R
Linking Agricultural Markets
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Read about this vineyard and garlic and �ber farm in the next Our Ohio.


