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POLICY & POLITICS

With just a few computer clicks, Farm Bureau mem-
bers can provide their input on how Ohio’s congressional 
districts and state legislative districts should be redrawn.

The state’s districts are redrawn every 10 years based 
on the latest U.S. Census data. The goal of the realign-
ment is to make sure there is fair representation in 
Congress and the Statehouse.

The state’s redistricting process started late this sum-
mer, and Ohio Secretary of State Jon Husted unveiled a 
website called ReshapeOhio.org that allows Ohioans to 
try their hand at redrawing their own districts.

“With the online mapping tool, Ohioans can redraw 
the districts themselves. This is a great opportunity for 
Ohioans and Farm Bureau members to get involved and 
give some input on how the lines should be shaped,” said 
Doug Foxx, Ohio Farm Bureau’s director of political 
education.

The secretary of state’s website urged Ohioans to 
submit their redrawn state legislative maps for consider-
ation to the Apportionment Board, which is in charge 
of redrawing state House and Senate districts. The Ap-
portionment Board, which next meets Sept. 26, has an 
Oct. 5 deadline to release the new districts, which will be 
in effect for the 2012 election cycle.

Ohio has 99 House districts and 33 Senate districts 
(comprised of three House districts). The target popula-
tion for each House district is 116,530 and 349,591 for 
each Senate district. The districts can be no more than 5 
percent above or below those target numbers.

For the congressional districts, the state legislature is 
in charge of redrawing the boundaries and does not have 
a statutory deadline, but they will likely complete their 
work this fall. Because the 2010 Census shows Ohio’s 
population growth was lower than other states, through 
redistricting Ohio will lose two of its 18 congressional 
districts. The target population for each congressional 
district is 721,032. The population must be “as equal as 
practicable,” according to the legislature.

Redistricting is important in Ohio because the state 
is typically evenly split between the two major political 
parties and usually is a battleground state in the presiden-
tial elections, Foxx said.

“This is an important process that Farm Bureau mem-
bers can become involved in,” he said. “Sometimes people 
don’t like the way their districts are shaped, and  using the 
mapping tool at ReshapeOhio.org is a great opportunity 
to provide input to the apportionment board and state 
legislature on how the boundaries should be drawn.”

Enjoy your woods. Good decisions at harvest time will keep your woods 
healthy and productive for you and your family to enjoy.

callb4ucut.com
1-877-424-8288

Get informed and get involved 
could be the rallying call of the Tea 
Party, says two leaders of the Tea 
Party movement in Ohio.

“A big part of what we do is 
educate people on the facts of the 
issues. Only when you really know 
the facts of an issue can you call 
(your representative) and speak 
intelligently,” said 
Tom Zawistowski, 
executive director of 
the Portage County 
Tea Party.

Both Zawistowski 
and Marianne Gas-
iecki, founder of 
the Mansfield Tea 
Party Patriots, spoke 
recently on Town 
Hall Ohio about the 
Tea Party movement 
in Ohio. Zawistows-
ki said many have 
mislabeled the Tea 
Party as being an arm of the Repub-
lican party.

“Nothing could be further from 
the truth,” he said. “We don’t care 
what party you are from but what 
we care is that you have conservative 
values.” Gasiecki added that lately 
the Tea Party is probably harder on 
Republicans than Democrats.

Both described the Tea Party as 
a grassroots organization that got 
its start right after the 2008 presi-
dential election. That election was 
a “good wakeup call” for Americans 
that they had become too compla-
cent with how the government was 
run, Gasiecki said.

“People finally said ‘enough al-
ready. I want a future for my kids, 
my grandkids and it’s time to get 
vocal and have our representatives 
represent us’,” she said.

Rick Santelli’s infamous rant on 
TV in February 2009 criticizing 
government bailouts really con-
nected with Gasiecki.

“I looked at my friend and said 
‘We need to have a Tea Party in 
Mansfield. Everybody complains and 
nobody does anything.’ And she said 
‘You should do that’,” Gasiecki said. 
The next month, the Mansfield Tea 
Party had its first event with 1,500 
people and has grown since then.

Zawistowski, who described him-
self as being apolitical before joining 

the Tea Party, said that as a small 
business owner he was dismayed by 
the actions of the government.

“We found we just don’t follow the 
constitution, whether it’s the Ohio 
constitution or federal constitution. 
The government has no business do-
ing much of what it does,” he said. 
“We found there’s a rule that says 

we’ll pass anything we 
want and it’s up to you 
to prove that it’s not 
constitutional and it is 
until you prove it’s not.  
It’s like defending a 
negative.”

Both Zawistowski 
and Gasiecki said 
the Tea Party is 
not structured and 
has about a dozen 
different types of 
groups in Ohio. For 
example, Gasiecki’s 
party is fashioned af-

ter the Tea Party Patriots and does not  
do endorsements while Zawistows-
ki’s group does endorse political 
candidates.

On Monday nights, Gasiecki 
watches a national webinar where 
the issues of the day are discussed  
and debated.

“Even though we have two co-
founders of the Tea Party Patriots 
national organization (on the webi-
nar), they never, ever make a decision 
about the direction that we’re going 
to take,” she said. “It’s never a decision 
that is made at the top.”

Gasiecki said the Tea Party Patri-
ots have three core principles: fiscal 
responsibility, constitutionally limited 
government and a free market society. 
Both Gasiecki and Zawistowski criti-
cized President Obama’s mandatory 
health insurance initiative and the na-
tion’s cap and trade program.

“Ohio depends on oil and gas 
and coal and we are an energy state,” 
Zawistowski said. “Every single 
Democratic congressman voted for 
cap and trade in the House. That’s 
unbelievable. How is that represen-
tative government?”

He described the Tea Party as a 
cultural, not political, movement.

“We’re educating American 
people about what it means to be an 
American citizen. What it means is 
participation,” he said.

Town Hall Ohio 
explores engagement 
in the political process

“We’re educating 
American people 

about what it 
means to be an 

American citizen. 
What it means is 

participation.”
~ Tom Zawistowski, Tea 

Party leader
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“Education is  
all a matter of  

building bridges.”  
- Ralph Ellison

For many years, when we are 
asked, “How do we communicate 
with consumers”, the standard an-
swer is “Educate the public.” True, 
that tells us What we want to do, but 
not How we should do it. 

How would you respond if some-
one approached you and said, “I’m 
going to educate you about this 
topic. Let me tell you how it is.”? 

Would you have a different re-
sponse if someone walked up and said, 
“I’d like to talk to you about what I am 
doing. What questions do you have? 
What’s important to you? Here are 
the things that are important to me.”? 

These two approaches are different 
from each other: which is more effec-
tive? With which person would you 
be more apt to build a relationship? 

The U.S. Farmers and Ranchers 
Alliance (USFRA) is planning to 
open up new ways to communicate 
to the public (our customers) and 
is giving farmers a chance to start 
something new. The biggest impact 
comes from building effective con-
versation bridges. We can tell people 
What we do and How we do it (how 
we educate) but it’s vital that we 
share Why we do it (why it’s impor-
tant to you, the farmer, and why you 
choose farming over anything else 
you could do) that builds that bridge 
(a conversation that connects). 

1. What are some new ways that 
Farm Bureau members can build 
bridges and conversations with our 
current programs (example: a Farm-
ers Care breakfast, working with an 
elementary school teacher to plant 
a classroom garden)? What would 
those programs look like?

2. What are some new ways and 
programs that Farm Bureau can 
create to build bridges and conversa-
tions with our customers? How can 
we use technology effectively?

3. Once we’ve created those con-
nections, how do we strengthen 
those relationships locally?

4. “An education isn’t how much 
you have committed to memory, or 
even how much you know. It’s being 
able to differentiate between what you 
know and what you don’t." How does 
this quote relate to how we connect 
with consumers?
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