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Policy & politics

❑ $700 million package  
to go before voters in May

Ohioans will be voting in May 
whether to expand funding for 
a program that has created jobs 
through investment in research and 
development of new technologies, 
including advanced projects involv-
ing agriculture.

If approved by voters, the expan-
sion would use debt financing to 
provide a $700 million package for 
research and development through 

2016 for Ohio’s Third 
Frontier program.

Originally pro-
posed as a 10-year, 
$1.6 million pro-
gram, Third Frontier 
was shot down by 
voters in 2002, but 
later approved in 
2005. Its funds ex-

pand high-tech research, promote 
company formation, innovation and 
commercialization and create jobs. 
Current funding expires in 2012.

“The Third Frontier program is an 
investment in the state’s economy that 
has brought job growth, including 
areas of interest to agriculture,” said 
Ohio Farm Bureau Federation Direc-
tor of State Policy Beth Vanderkooi.

Examples include alternative 
energy development such as fuel 
cells and research into developing a 
domestic rubber source through the 
Russian dandelion plant.

A December analysis of the Third 
Frontier Program by Ohio Business 
Roundtable showed that it has cre-
ated more than 48,000 jobs in the 
state since 2005.

Approval by voters would ensure 
funding through 2016 in the form 
of general obligation bonds with 
a maturity period of 10 years at an 
interest rate of 5.25 percent.

According to Vanderkooi, OFBF 
has yet to take a position on the bal-
lot provision, but supports a Third 
Frontier package that is fiscally 
responsible in Ohio’s current eco-
nomic climate.

Learn more about the Third 
Frontier Program at www.thirdfron-
tier.com.

This Issue's Advisory 
Council Questions
Third Frontier renewal,  
see article at left
1. What are the advantages of the 

voters adopting the $700 million 
Third Frontier package?

2. What concerns do your council 
members have if the measure 
passes? If it does not pass?

3. OFBF has not yet taken a position 
on the ballot provision, but “does 
support a Third Frontier pack-
age that is fiscally responsible in  
Ohio’s current economic climate.” 
Should OFBF take a position on 
the ballot issue and what should 
that position be?

Select responses 
from previous 
council discussions

Does your council feel that the 
updated vision statement, core values 
and indicators of success of  OFBF  
accurately reflect the organization?

Our ability to meet the indicators •	
of success will be the judge.
We could use help with capital H •	
where prop taxes are concerned. 
OFBF’s new plan indicates broad-•	
ening our focus.
The reason we belong to Farm •	
Bureau is we believe in the orga-
nization.

We agree we need to have a part-•	
nership between farmers and 
consumers in order to meet the 
needs of all.
The plan sounds good on paper. •	
Making it function is another 
story. Everything has to be so com-
plicated anymore. 250 pages in 
the new plan is a lot.
We feel that Farm Bureau is get-•	
ting away from the “grassroots” 
and has more involvement in 
lobbying issues. Farm Bureau 
needs to continue to foster youth 
involvement. This is needed for 
future membership.
How are livestock producers in 

your area weathering the price storm? 
Does your council have policy solu-
tions to help deal with the price risks 
of livestock farming?

There appears to be more hedging •	
with economic concerns. Live-
stock farmers are requesting more 
assistance as they make decisions 
on marketing animals.
There aren’t any large-scale pork •	
or dairy producers in our county. 
Promoting livestock products •	
could help with price concerns/
marketing specifically to niche 
markets could allow producers to 
tap new consumers.
Farmers are getting out of business •	
such as dairy and hog farmers.
Livestock producers in the area •	
seem to be able to weather the 

price storm; they are used to do-
ing it with crops.
Farmers are cutting costs wher-•	
ever possible and hoping prices 
improve. 
The price storm is very discourag-•	
ing. We have lost most of the herds 
and those left are struggling. We 
need policy to overcome the anti-
animal agriculture movement.
Several area farmers are selling •	
dairy cows; others are losing 
money or breaking even.
This storm is getting pretty cold. •	
What has OFBF done for the 
price of milk? That is why we are 
members of the OFBF – we feel 
that your organization can help us.
We just have faith it will get better •	
soon.
Finding niche markets.•	
It has been an issue for sev-•	
eral generations of farmers. Dairy  
has received a dairy stimulus pay-
ment which was helpful, but not 
sure it was fair to other livestock 
producers.
Let’s tell the people what we are •	
going to sell it for instead of them 
telling us.
In past year, our county lost one •	
large dairy operation; both large 
and small herds are feeling the 
economic crunch.
Pork producers were hurt some by •	
“swine flu” statements.

Location: 
Germantown, KY (Bracken County)

Type of operation: 
Grain, tobacco, alfalfa and beef cattle

Farm Size: 
2,800 acres, 225 head cow/calf and feed about 400 head 
of cattle a year

Years/generations as a producer:  
The original farm started in 1928, and the 5th generation 
is working on the farm.

UPI member since: 
Since the 1960s

UPI services used: 
Livestock marketing and financing

The Williams Farm Partnership, a fifth-generation farm, understands the value of belonging to a cooperative like 
United Producers, Inc. “It’s more stable in the market,” said Darrell Williams.

“We value the on-the-farm service,” said Darrell. “United Producers has great service – we 
wouldn’t have time to do everything we need to do if it weren’t for them.”
The farm uses United Producers Inc.’s livestock marketing and financing services. “They have different markets 
available to us – and they have a long-standing credibility for quality animals. The 
financing is very convenient too – we just give them a call when we need it, and 
they are there for us.”
Jeff ’s proudest accomplishment is that the farm supports four different families. “We all work together 
– it includes the whole family,” he said. “Even the people who work for us are like a part of our 
family.”

While Brent gets frustrated with the weather at times because “there’s nothing you can do about it,” when 
asked why he farms, he said “I couldn’t imagine doing anything else. It’s what we know. What we 
were raised doing.” 
And, with United Producers by their side, the Williams Farm Partnership hopes to be 
farming for at least another five generations.

L-R: Brent, Logan, Gene, Darrell, Kolton, Jeff and Kathy, Lori and Kayla Williams (not pictured)

800-456-3276
www.uproducers.com

United Producers is a market-leading provider of livestock 
marketing, financial services and risk management.

Williams Farm Partnership
United Producers Inc.’s Convenience, Stability and Credibility help Fifth-Generation Thrive
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Third Frontier 
program up  
for renewal
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