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Dirty Words: Mike Rowe, host of the popular Discovery Channel series Dirty Jobs,
was asked at American Farm Bureau's annual meeting if he'd consider becoming
a spokesman for agriculture. Rowe said he can bring attention to the work and
values of farmers but“l do believe in my heart of hearts that you are your own
best spokesmen.” Read more about the annual meeting in the Feb. 24 issue of

Photo by AFBF

Estate tax relief a win
for Farm Bureau

COMPILED BY STAFF

President Obama recently signed
atax relief bill that sets for two years
an estate tax

rate  exemp-

tion of $5
Add to the effort i ith
Estate tax reform million with a
will save farm maximumrate
families thousands
of dollars. Share of 35 perc.ent.
this news and ask The American
others to join Farm Bureau
Farm Bureau.

Federation

(AFBF) is pleased with the results.
“That’s a level that’s high enough to
protect most farms and ranches from
the estate tax,” said American Farm
Bureau Tax Specialist Pat Wolff.
“Most farms and ranches are family
operations with multiple generations
working together as partners. It’s a
big enough hit when a partner in a
business dies, but to tack a huge tax
on top of it can be very harmful to a
farm or ranch.”

Ohio Farm Bureau had expressed
concerns that farmers had with the
tax to US. Sen.
Sherrod Brown,
who voted for
the bill.

AFBF
nizes that this was
a very good deal,
but knows it is
only temporary
and will have to
start working right away to make cer-
tain the estate law stays on the books.
The new law also continues a number
of other provisions supported by
Farm Bureau. It extends for two years
alower capital gains tax rate for all tax-
payers and lower income tax rates for
all taxpayers. It also extends tax incen-
tives for biodiesel, ethanol and other
alternative fuels, as well as extending
the tariff on imported ethanol.

recog-

Brown
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BY AMY BETH GRAVES

With gas prices continuing to
skyrocket, interest in tapping into
Ohio’s natural resources for gas
and oil is booming. More and more
landowners are be-
ing approached by
l *q‘ strangers asking if

- they are interested
D Advisory in leasing  their

Coundil property for oil and
questions | natural gas explora-
onpage4 | tion. Even Gov. John

Kasich recently said
natural gas drilling could be a big
boost for the state’s economy.

What are Marcellus and Utica
shale and where are they? How
much money should landowners get
for property leases? What are the
environmental effects? What com-
panies are reputable?

These are just some of the ques-
tions that Dale Arnold is asked on
an almost daily basis from Ohio
Farm Bureau Federation (OFBF)
members who are asked to allow oil
and natural gas exploration on their

property. Arnold, OFBF’s director
of energy policy, has been traveling
around the state, talking at packed
meeting halls about how to negoti-
ate a lease.

“The key is to take your time and
get a local attorney who is working
on your behalf. Many

shale formation found underneath
the Marcellus and holds similar
reserves. The Utica shale formation
stretches into many areas of central
Ohio. New technology coupled
with rising natural gas and oil prices
have made it economically viable to

tap into the Marcellus

of these companies shale. Previously it was
have a profit motive to Hear more from too expensive and too
get a specific number OFBF Director of difficule.

of people signed in
a certain amount of
time. They’re on a time
commitment but you
asalandowner are not,”
Arnold said.
Marcellus shale is
an ancient shale for-
mation that lies 8,000
to 15,000 feet under
castern Ohio, Pennsyl-

Energy Policy Dale
Arnold in a video at
www.ofbf.org.
Search for this
article's headline.

How do you know
if you have Marcellus
or Utica shale on your
property? Arnold said
energy companies have
been collecting data
about these formations
for years and if they
show up on your door-
step, you've likely got it.
If you previously had an

vania, West Virginia
and New York. Experts
estimate that its methane resources
could supply the United States’
needs for natural gas and methane
for the next 40 years, Arnold said.
Utica shale is another ancient

oil or gas lease, be aware
that today’s leases are
worth significantly more money. For
example, in the 1990s, it was typical
to get $15 to $30 per acre per year.
Today, that amount should be in the

See LEASES, pg 2

Farmers show daily life,
hard work in online diary

BY CHIP NELSON

“Monday: All this snow is pretty
but I could do without it. It makes
life on a farm more work.” That’s
a post on the Farmer’s Diary blog
from Butler County Farm Bureau
member and dairy farmer Rosemary
Becler, as she tells about her day on
the farm. She is one of 32 Butler
County Farm Bureau volunteers
sharing their stories.

“The idea for the ‘Farmer’s Diary’
came out of discussions during the
county’s reorganization meeting,’
said Rita Beiser, Butler County’s
Center for Food and Animal Issues
action team leader. “Our goal is to
promote a positive image of agricul-
ture. We thought a blog or a daily
diary of a farmer’s day would show
the good care we take of our animals
and our land."

The Farmer’s Diary blog is posted
on Butler County Farm Bureau’s
webpage  (www.ofbf.org/counties/
butler). Visitors to the site can learn
about early mornings on a dairy
farm, what it takes to repair a tractor
or the planning that goes into spring
planting. They can get a sense of
the closeness of the farm family as
they finally sit down together for a
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An entry in the farmer diaries included this photo of David Lierer Sr. looking
back as his son David Lierer Jr. (I) and Bryan Crosier (r) repair a trencher.

late evening meal. Followers of the
county’s Facebook page can also
connect to the blog. Search www.
facebook.com for "Butler County
Farm Bureau, Hamilton, Ohio."
“The feedback we are getting has
been very positive, saying the diaries
are interesting and informative,” said
Beiser. “We want to help educate
and explain our practices to the non-
farm public. As farmers, if we don’t

work to promote a positive image of
agriculture, who will?”

The Farmer’s Diary project start-
ed in November and will continue
through next August.

Find out what’s happening with
your county Farm Bureau by visit-
ing the Ohio County Pages section
of the Ohio Farm Bureau website at
www.ofbf.org/counties.
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THE MESSAGE BOARD

Finney joins
Farm Bureau staff

Leah Finney has been named direc-

tor of legal education for Ohio Farm
Bureau Federation.

Among her duties, Finney will

provide legal information and educa-

Finney

tional services to
OFBF  members
and staff, monitor
developing  legal
issues and provide
support to OFBF’s
public policy team
on legislative and
regulatory affairs.

Finney earned a bachelor’s degree in

agricultural communications and her
Juris Doctorate from Ohio State Uni-
versity. Prior to graduation, she interned
at the Ohio Department of Agriculture,
the OSU office of legal affairs and was
a research assistant in the OSU agri-
cultural and rural law program. Finney
grew up on a farm in Jefferson County,
where she was active in Farm Bureau

youth programs and 4-H.
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While you're focused on weather,

@ Their Words

“There’s been some talk that this bill would, for
example, outlaw backyard gardening or prohibit
people from saving pumpkin seeds, for example, to
plant the next year in their garden. Those are simply
not the case. So there’s been a lot of rumor thats
made the bill seem a lot worse than it actually is.”

legislation before it was passed by Congress last month. The bill
mostly deals with food processors and wouldn’t have much of an
impact on most farmers and ranchers, Ludlum said.

Advertise with us!

Contact Gayle Lewis
at 614.246.8229
or glewis@ofbf.org

'

markets and managing costs,
Ohio Farm Bureau is working to
make your voice heard on the many
other issues that impact your farm.

Livestock Care
Estate Taxes
Environmental Regulations
Oil and Gas Leases
Property Rights
Water Quality
State and Local Budgets

Consumer

Perception

Renew.
Get involved.

www.OFBF.org

twitter.com/OhioFarmBureau
twitter.com/OurOhio

" facebook.com/OhioFarmBureau
1 facebook.com/OurOhio

Talk of the Town

In case you missed it, Ohio Farm Bureau’s radio program Zown
Hall Ohio has had some high profile guests in recent weeks. They
include Humane Society of the United States President Wayne
Pacelle, who answered questions about his organization’s views on
animal issues and Ohio State University President Gordon Gee,
who discussed how the university’s partnership with agriculture
benefits Ohioans. Find out more at www.townhallohio.org or sub-
scribe to the show on iTunes at hetp://bit.ly/ THOoniTunes.

OHIO’S LARGEST AGRICULTURAL NEWSPAPER

Foundation offers scholarships for

agriculture related degrees

Ohio students from rural, suburban and urban communities and pursuing de-
grees connected to agriculture are invited to apply for a set of scholarships through
three programs supported by the Ohio Farm Bureau Foundation.

Collectively, these programs will award at least 10 scholarships, each featuring a
minimum $1,000 award. The application deadline for all scholarship programs is
March 1.

o The Ohio Farm Bureau Foundation Scholar Award Recognizes students for academic
effort, community service and career interests that use agriculture to enhance the part-
nership between producers and consumers in rural, suburban and/or urban settings.

AFBF Policy Specialist Kelli Ludlum discussing new food safety o The Foundation’s Women’s Leadership in Agriculture Scholarship Program helps
young women pursue career opportunities where agriculture plays a key role. The
program was established by an endowment from the Charlotte R. Schmidlapp Fund,
Fifth Third Bank, Trustee.

e The Darwin Bryan Scholarship Fund was established in 1985 in honor of Dar-
win R. Bryan whose enthusiastic leadership during his 37 years of service to the
Ohio Farm Bureau Federation organization has been an inspiration to rural youth
throughout Ohio. The scholarship fund assists students who have been active in the
Farm Bureau youth program and/or whose parents are Farm Bureau members.

For information and applications, visit www.ofbfoundation.org and click on

"Scholarships and Grants," e-mail foundation@ofbf.org or call 614-246-8294.

Link Up

Connect with Ohio Farm Bureau on Facebook, Twitter
and YouTube. Visit www.ofbf.org and click on “media
and publications”then “social media.”

cwitter You(TH

Go to ofbf.org and
register for a free web
account to get timely

news from Ohio
Farm Bureau.

LEASES from PG 1

hundreds or thousands of dollars over
the life of the lease, Arnold said.

Examples of questions that land-

ownersshould

ask are what is

-{ the amount of

Add to the effort: money  they
OFBF information will  receive
saves members per year and
thousands of dollars h h
on oil and gas leases. when, 9W
Share this news and dCCP the drill-
ask others to join ing could go,
Farm Bureau.

what type of
technology
will be used, what other equipment
will be on the property, what shale
formation they are going for and will
the lease be sold to another company.
“In many of these leases, the com-

pany states it could sell to another
holding company. Landowners need
to know if the company they sign
with is going to be the company
doing the drilling and what its goals
and objectives are; Arnold said,
noting that a company could sell
the lease to another company at a
much higher rate and the landowner
would be unable to renegotiate.

Arnold
should negotiate to get free natural
gas and be aware of automatic lease
renewals. Other areas to negotiate
include reimbursement for impact
on water supplies, exact location
of all sites and access roads, shut-in
royalties and post-drilling reclama-
tion agreements.

also said landowners

2011 Farm Bureau Goals

Market Farm Bureau to Achieve
Membership Growth

Connect Consumers to Food
Production

Protect Private Property Rights

Advance Farm Bureau Policy to
Create a Positive Jobs Climate

Enhance Value of Partnerships
with Nationwide and Other
Affinity Organizations

Encourage Member
Involvement by Developing a
Volunteer-Friendly Farm Bureau

Recognize the Value of All
Animals in Today’s Society
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Futures and Options Trading
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He said Ohio Farm Bureau’s state
office has a list of attorneys who are
experts in this type of leasing and
recommended landowners look at
OFBF’s website as well as that of the
Ohio Division of Natural Resources’
Division of Mineral Resources, Qil
and Gas.

“Knowledge is power and the
more you know, the better you can
negotiate and the better benefits
you can achieve,” he said.
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Rebuilding trust key to preserving production

Animal behavior researcher Temple Gran-
din stirred some debate at a recent Animal
Welfare Symposium at Ohio State Univer-
sity when she asserted that sow gestation stalls
should be phased out because “I can’t sell
them.”

Her comments suggested that public opin-
ion was so steeply stacked against the housing
practice that it would be more effective for
farmers to spend their time changing how they
care for sows than trying to change the mind
of their customers.

“I can’t sell them to the public. Its that
simple,” she repeated several times.

Her comments drew concern from audi-
ence members, with one farmer saying that
basing animal standards on a public opinion
could have negative implications across the
industry. (Read about how Ohio is approaching
the sow stall issue on Page 6.)

Grandin’s response was that farmers should
better engage consumers who are disconnected
from the farm. Otherwise, they might get the
same result on other animal care practices.

“Ifag doesn’t reach across the divide, it’s go-
ing to be in trouble;” she acknowledged.

Charlie Arnot of the Center for Food In-
tegrity called the heightened awareness about
food issues “a wonderful opportunity for
the agricultural
community to

step in and fill

thatinformation .
void” at what you do:

Arnot s szlud ~Janice Swanson, Michigan
farmersdon’tlike

State University animal science
professor

to be challenged
about who they
are or what they
do, but their best hope is to have a conversation
with their customers.

“Trust means more
than being competent

www.jswest.com

Visitors to the JS West website, www.jswest.com, can view this live streaming video to get a
glimpse at what life is like for chickens inside the company's henhouse.

“Not all of the responses from consumers
are going to be well informed, well intentioned
and they’re not necessarily going to im-
mediately support what we do on today’s
farms,” he said. “So we need to be willing
to accept some of that and begin to have
a conversation as opposed to simply tell-
ing people what they think is wrong, that
we have the science to prove it, and they
ought to be just grateful that they have
food on their table.”

If farmers are successful, they could
have the opportunity to continue to produce

food, he said.

“If we’re not successful in that we could see
more laws, more regulations, more social con-
trol over who we are and what we do because
consumers are saying ‘OK, ’'m uncomfortable
enough with farmers that 'm not sure I trust
them. I want someone else watching what
they’re doing.”

Further complicating the issue is that con-
sumers don’t always make purchasing decisions
in accordance with their ethical beliefs, said
Janice Swanson of the Michigan State Uni-
versity Department of Animal Science during
American Farm Bureau’s annual meeting.

“We need to know this and learn to work

TRUSTED BRANDS MAKE
RUNNING YOUR BUSINESS

A LITTLE EASIER

YOU HAVE PLENTY TO WORRY ABOUT RUNNING A BUSINESS.

Universal Lubricants have been around for over 50 years
and are designed to meet or exceed today’s heavy-duty

diesel engine requirements.

Premium products like Superol motor oil and Superol
GOLD diesel engine oil provide added benefits like

FOR EVERY 100 GALLONS YOU PURCHASE, GET $75 IN FREE VISA
GIFTCARDS! OFFER 600D 1/1/2011 T0 3/31/2011.

Full Disclosure?

Asked by Ohio Farm Bureau what farmers
can do to rebuild trust with consumers,
Temple Grandin said emotions are affected by
pictures, not verbal or written knowledge.

“I've taken a lot of people through our
large beef plants, and they're kind of amazed
at how quietly the cattle walk up the chutes.
And we just need to be showing what we do.
Not talking about it, showing it. Stream it out
to the Internet. The equipment’s cheap,” she
said.

Grandin said consumers just want to see
"how the regular stuff works," not gory activist
videos.

As it faces potentially burdensome
new state regulations, the Califorinia egg
company JS West has done just that. It put
live streaming video of its henhouse online,
allowing visitors to select different camera
angles and leave comments.

with this, because I don’t think we’re ever go-
ing to change it,” she said.

Swanson noted that society’s continued de-
liberation on the appropriate care of animals
will be “a way of life as we know it”

She said farmers should consider the long-
term impacts of not changing and adapt to
consumer demands within reason.

“It’s not worth the fight, going to the mat, if
it can be done,” she said.

The establishment of animal care guidelines
that balance consumer concerns with the
reality of production could allow producers
to control their fate, she said. She also said
that while consumers generally trust farmers,
they’re not sure how to define farming,

“Trust means more (to consumers) than be-
ing competent at what you do,” Swanson said.
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NEW-LOOK LEGISLATURE

Change at Statehouse could
have implications for farmers

The New Year brought with it
a new look in the Ohio General
Assembly.

More than two dozen new faces
were sworn into the legislature ear-
lier this month, with the House of
Representatives
switching to
a Republican
majority and the
Senate  gaining
two Republican
majority seats.

“We're proud
tosay many of the
new faces in the
General Assem-
bly were chosen
by local Farm
Bureau members
as ‘Friends of
Agriculture’  in
the general elec-
tion last fall”
said Ohio Farm
Bureau Federa-
tion Director of State Policy Beth
Vanderkooi.

Theyll be led by new Senate
President Tom Niehaus, R-New Rich-
mond, and new Speaker of the House,
Bill Batchelder, R-Medina, both of
whom Vanderkooi said have a wealth
of experience and excellent voting re-
cords in regard to agriculture.

Both have already hinted at prior-
ities for the 129" General Assembly,
including an increased workload in
a tough economic time.

Priorities

Vanderkooi said solving the $8.4
billion state budget deficit will
dominate priorities.

Last year, OFBF dedicated a
State Budget Task Force toward sug-
gesting ways to get the budget back
on track. OFBF members voted on
policy resolutions confirming how
the organization would like to see
the budget addressed. Such solutions
include providing incentives to state
and local government to implement
cost savings, performance audits and
bringing state benefits in line with
those in the private sector.

OFBF’s Board of Trustees is
expected to set the organization’s
priority issues at its January meet-
ing. According to Vanderkooi,
some of these may include business
climate issues, water quality issues
(including, but not limited to those
in Grand Lake St. Marys), livestock
care, energy and transportation.

Among other priorities, the
General Assembly is also expected
to focus on a repeal of the estate tax
(a long-time OFBF priority issue),
workers’ compensation reform, regu-
latory reform and job creation.

“There is alot of common ground
with what is coming out of the Gen-
eral Assembly and what has been
longstanding Farm Bureau policy,
Vanderkooi said. “We are excited to
advocate on behalf of our members
in2011”
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0il and Gas Leasing © Questions:
See article on page 1 :
For many years, Ohio farmers :

have been approached by drilling :

i 1. Hasanyone in your council been approached recently about leasing their land
for oil or natural gas exploration? What was their experience working with the
drilling company?

companies seeking to lease land | 2. Do you feel you have enough information about the issue if you were ap-

to explore for oil and natural gas. !

proached with a lease agreement? What additional information do you need?

But new technologies and a rise 3. Do you believe that increased oil and natural gas exploration could help rural

in natural gas prices are increas- :
ing drilling activities in many :

parts of Ohio.

communities? Are there any potential drawbacks?
4. What additional policy suggestions do you have for OFBF to help landowners
navigate issues surrounding oil and natural gas lease agreements?

Livestock board’s proposal
rethinks use of sow stalls

The Ohio Livestock Care Standards Board is consid-
ering rules that could lead to changes in the way farmers
house pregnant pigs.

Currently, many farmers keep sows in individual
gestation stalls during breeding and pregnancy. Prior to
giving birth, the animals are moved to separate farrowing
units that provide protected areas for piglets to nurse.

In recent years, the gestation stalls have been subjected
to intense public scrutiny. The primary concern is that
the size of the enclosure prevents animals from turning
around during pregnancy, which lasts just over three and
a half months. A ballot measure proposed in 2010 would
have essentially banned the use of stalls within six years.

The potential loss of gestation stalls troubled farmers
who say stalls prevent fighting between sows, keep feed-
ing areas clean and allow for individualized care. They
have also noted that stalls are particularly important to
ensure the well-being of the sow and its embryo during
the initial stages of pregnancy.

Following the recommendations of a swine subcom-
mittee and the input of several farmers, the livestock
board is now considering a proposal saying that farms
that currently have stalls could continue using them with
no changes until 2025. The equipment typically has a
lifespan of at least 15 years, so this would give farmers
time to capture a return on the investments they have
already made. After 2025, farmers would be able to use
gestation stalls during breeding and the crucial early
pregnancy stage. The stalls may also be used to isolate
sick, injured or aggressive animals.

Aside from that, farmers would have to utilize an
alternative form of sow housing. New facilities may be
required to use alternative sow housing before 2025.

For example, that might include group pens or equip-
ment that allows animals to enter and exit stalls as they
choose. Some have called for more research into the effec-
tiveness of these and other modified housing practices.

The House for All Ages

Unibilt offers a floor plan for every life-style. From small
cozy empty nester cottages to roomy, two story colonals
and everything in between. Select from one of our pre-
designed homes and make modifications as you see fit,
or work with Unibilt’s builders and professional design
staff to create the home of your dreams.

Most Plans Can be Adapted to ADA Compliance

Linibilc Homes

Dream...Design...Build

www.unibiltcustomhomes.com

2005 Case 1200ASM  $54,900*

16RN@30", Narrow/Pivot Transport, Air
Metering, GPS Monitor, No-Till Coulters, Trash
Wheels, Saw Tooth Closing wheels, (2) 30Bu.
Seed tanks, 1,000RPM Hyd Pump w/ Self
Contained Hyd System.

Deer Country Farm and Lawn is a full service
John Deere dealer, with four locations to serve
you. We can fill your used equipment needs for
anything from a riding mower to a powerful
300+ hp tractor for your farm.

0% financing for 48 months*

TO SEE LATEST EQUIPMENT LISTINGS, VISIT:

www.DeerCountry.net

For information contact:
John Chambers | Corporate Used Equipment Manager
Deer Country Farm & Lawn, Inc. | (717) 484-4391

4 1997 John Deere 9400 FWD  $65,000% ¢

9080 Hrs, 425HP, PowerShift, (4) Remotes,
: 710/70x38@65% Duals.

16RN@30’, Narrow/Pivot Transport,
* Row Shut-off Clutches, Mechanical Metering,
: Liq.Fertilizer, Insecticide.

*No interest for 48 montlhs with 20% down and John Deere credit approval on these units.

4 2006 Case STX480 QuadTrac $165,000 %

3011 Hrs, 480HP, PowerShift, (4) Remotes,
(18) Frt Weights, Tracks@50%.

2008 GVM Predator 6215 $139,000*

: 300 Hrs, 2WD, Automatic Trans, 1,000Gal
- Stainless Tank, 90’ Booms, Foam Markers,
Drop Nozzles, Monitor, Rinse Water Tank,
©380/90x46@80%.
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Make More Money.
Plant Seed Consultants.

More and more successful farmers have discovered our
products have Proven Performance and Lower Cost...

High-Yielding Corn and Soybean Varieties
Dominating Performance in 3rd party yield trials (PU, OSU, UK, IAS, NCGA/NCYC)

Regional Genetics
Developed for Your soils and Your unique growing environments

Superior Customer Service
We out service our competition, again and again and again...

Reasonable Pricing

Many of our customers call us, “The Seed Industry’s Best Buy”

TMe9

“Simply, the Best Value in the Seed Industry

Seed Consultants, Inc.

Place Your Seed Order Today!
600-/08-26/6

www.seedconsultants.com
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NATIONWIDE NEWS

'FARM BUREAU NEWS!

Fire claims persist as homeowners look to offset
heating costs with fireplaces and space heaters

(1 Nationwide Insurance
Home Safety Survey reveals
U.S. homeowners taking
risks to stay warm

As the cold temperatures set in,
many homeowners are taking risks
to stay warm that often end in tragic
home fires. A review of Nationwide
Insurance claims data reveals signifi-
cant jumps in home fires started by
alternative heating sources — such as
fireplaces, wood burning stoves and
space heaters.

While the frequency of these types
of fire dropped 10 percent among
Nationwide customers last winter
and are now closer to historical lev-
els, these devices are among the most
prominent causes of winter home
fires. Nationwide saw a huge spike
in fires started by alternative heating

devices the previous two winters.
According to Nationwide In-
surance fire claims, wood burning
fireplaces still cause the most alter-
native heating source fires followed
by wood burning stoves, overloaded
extension cords, space heaters, and
gas fireplaces. Fire claims from the
winter of 2009/2010 from alterna-
tive heating sources found:
e 57 percent of fires were caused by
wood burning fireplaces
e 13 percent of fires were caused by
wood burning stoves
e 13 percent of fires were caused by
overloaded extension cords
e 11 percent of fires were caused by
space heaters
More than one third of Ameri-
cans already use fireplaces, wood
stoves and other fuel-burning appli-
ances to heat their home and their
use is increasing.

Initiative highlights a shared
connection to animals

A recent consumer focus group
conducted on behalf of OFBF's
Animals for Life Foundation by
Wilt Public Relations of Springfield
found that even regular meat-cating
consumers are uncomfortable think-
ing and talking about how animals
are used for human benefit. While
they do not seck out information
about animal care or how animals
are used to their benefit, their opin-
ions about food production and
animal care are strongly influenced
by emotional appeals and infor-
mation about these subjects from
family and friends and mass media.

When it comes to the human-
animal bond, consumers relate easily
to images and messages about animals
being used for companion, recreation-
al and assistance uses. They are slower
to appreciate images and messages
about the benefits of animals for food
production and research.

The approaches that influenced
focus group participants included
emotional appeals, shock and surprise
and factual information. The most
influential sources of this information
included family and friends, veterinar-
ians, and those with similar religious
and spiritual viewpoints. When deliv-
ered via mass media, consumers were
most likely to get this information
from the web and television.

A similar sized sample of
stakeholders, including farmers, agri-
cultural and veterinary professionals,
were interviewed on a one-on-one
basis. Allagreed thatemotional appeals
are an acceptable approach to finding
common ground with consumers
with one caveat — that the appeal is
supported by factual information.

Stakeholders did not place an
equal value on an animal life and a
human life, although they held the
animal life in high regard. Consum-
ers were more likely to attribute
similar value to both animal and

Farm & Personal Taxes
Financial’s & Tax Planning
Payrolls and Payroll Taxes

BROWN & BROWN CPAS, LLC

937.652.1614 or 614.451.5501

human life and to expect mutual

benefits between the two.

The stakeholders
largely agree that to continue ef-
ficient food production we must
openly discuss production philoso-
phies other than those promoting a
vegan or vegetarian lifestyle.

OFBF is responding with an
initiative that will position the issue
of human-animal interactions in a
way that will help consumers and
stakeholders find common ground.
Led by the Center for Food and
Animal Issues via the Animals for
Life Foundation, it will employ two
major strategies: 1) develop strategic
partnerships with stakeholders, and
2) build community around the
cause of the human-animal bond.

The campaign theme, which
tested well with both consumers and
stakeholders will be “Life is Better
with Animals” and will be expressed
through touching images and words
that show humans and animals
interacting with mutual benefit. Ad-
vertisements, fact sheets, articles and
social media will bear the theme and
supporting messages, including:

e Animals make human life better
in many ways and vice versa.

o Usinganimals as part of a modern
lifestyle is natural — the way God/
Mother Nature intended.

e We care about the well-being of
animals. (“We” includes farmers,

interviewed

veterinarians, medical profes-
sionals, zookeepers and other
stakeholders.)

For more information as the
campaign is launched in 2011, visit
the Animals for Life Foundation
website at www.aflfoundation.org.

A.T.A.C. “Pond Management Specialist”
4229 Wilmington Road

Lebanon, Ohio
g 888-998-7663
www.atac.cc

Algae Control

FIsH Aeration Equipment

STOCKING A
Bass Fountains
Bluegill Water Garden Supplies
Amurs
Perch Docks
Minnows Fish Population Studies
"\:A'app'e Fish Structure
any More

Fish Food

To learn more, Nationwide com-
missioned a survey of more than
1,000 Americans that revealed the
risks many homeowners take with
home safety to stay warm and to save
money on their heating bills.

Among key findings in Na-
tionwides survey, 68 percent of
those surveyed said they plan to use
their alternative heating source as
much or more often compared to
last winter.

Among the fire risks revealed:

e 41 percent of Americans do not
have their chimneys inspected
each year and 25 percent do it less
than every four years

e 38 percent do not own carbon
monoxide detectors

e 29 percent do not turn off their
space heater when going to bed

e 13 percent use their oven to heat
their kitchen

e 11 percent use an extension cord
with their electric space heater
“While fireplaces and space heat-
ers help keep home heating costs
down, the risks outweigh the benefits
if installed incorrectly or not used
properly,” said Bill Windsor, Nation-
wide’s safety officer. “Each of these
claims represents a significant and of-
ten life-changing event that in most
cases could have been prevented”
According to the National Fire
Protection Association, there are
64,000 home heating fires annu-
ally in the United States, resulting
in 540 deaths and 1,400 injuries.
There is still a significant problem
as Americans continue to sacrifice
home protection in an attempt to
offset high home heating costs by
using alternative heating sources.
The reason people use the de-
vices is to save money. Americans

surveyed by Nationwide say they
save an average of $474 each winter
by using alternative heating sources
and those in the Midwest save an
average of $644.

“While Americans save a lot of
money using these alternative heat-
ing sources, they can be extremely
dangerous” Windsor added. “But by
taking a few simple precautions, your
family can stay warm and stay safe.”

As a homeowner, you know disas-
ters can occur inside and outside your
home, so it pays to be prepared. Pro-
tect your family and your belongings
with comprehensive home insurance.

Obhio Farm Bureau is a sponsor of
Nationwide and endorses the company’s
coverages. For more infbrmﬂtion about
protecting your home and its contents,
contact a local Nationwide agent, or
visit www.nationwide.com/ofbf’

Guess who just saved farmers
a whole bunch of money?

year period!

million worth).

Oh my...

in the market.

And did what else?

Gave their customers a chance
to convert old-rate contracts in
2010 and take advantage

of even more savings ($135

and what else?

Lowered rates on their new
loans by .35% when they were
already the lowest-priced lender
to farmers and rural residents

Loans, Leases and Crop Insurance

1-800-444-FARM * www.e-farmcredit.com @

EQUAL HaUSiiG

LENDER

They did what?

Farm Credit Services just
lowered rates on their customers’
existing loans, saving them $43
million over just the next one-

(D
09

SN
%

L

For gosh sakes, why?

Because they are a strongly
capitalized cooperative with a
low-cost philosophy focused on
delivering value to farmers and
rural residents.

Hmm?
Could I get that?

You know, Farm Credit has
tarm loans, leases and crop
insurance, and loans to live in
the country. Maybe you should

give them a call.

Farm Credit Services

" |OF MID-AMERICA

Farm Credit Services of Mid-America is an equal opportunity provider.
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HARD-WORKING
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RESPONSIBLE
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a mother

a consumer
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| AM FARM BUREAU g

BUREAU
Picture yourself in Farm Bureau.

OHIO FARM BUREAU

Learn more and get involved by contacting your county Farm
Bureau office. Visit www.ofbf.org/counties for information.

twitter.com/OhioFarmBureau = facebook.com/OhioFarmBureau
twitter.com/OurOhio I facebook.com/OurOhio
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 NOTEWORTHY |

WORKERS' COMP SAFETY MEETING DATES
County meetings not listed are yet to be announced.
Adams March 29 Brown County Fairgrounds -Georgetown : Logan March 21 Plaza Inn - Mt Victory
Allen March7  Lincolnview High School ¢ Lorain March7  EHOVE Career Center - Milan
Ashtabula ~ March 29 St. Mary’s Church - Orwell : Lucas March7 Riverview Banquet Hall - Pemberville
Athens March 21 0SU Extension Office - Jackson © Madison March3  Der Dutchman - Plain City
Auglaize March 30 Minster Knights of St Johns Hall Mahoning  April6  Mill Creek Metro Parks Farm - Canfield
¢ | Belmont  April 14 County FB Office - Barnesville : Medina Feb.21  Triway High School - Wooster
g Brown March 29 Brown County Fairgrounds -Georgetown © Mercer March 30 Minster Knights of St Johns Hall
2| Butler March 17 Janet Clemmons Center - Hamilton © Miami March 22 JVS Applied Tech Cntr -Piqua
—m——— jé Carroll March 19 Jim’s Place - New Philadelphia Monroe April 14 County Farm Bureau - Barnesville
The winning recipe in the Velvet Ice Cream and Ohio Farm Champaign  March 3 Der Dutchman - Plain City ¢ Montgomery March 15 Preble County Farm Bureau Office - Eaton
Bureau ice cream flavor contest featured honey as an ingredi- Clark March3  Der Dutchman - Plain City : Morgan June4  Riecker Building - McConnelsville
ent grown in Ohio. Clermont ~ March 29 Brown County Fairgrounds -Georgetown © Muskingum  March 29 Senior Center - Zanesville
Columbiana April6  Mill Creek Metro Parks Farm - Canfield © Ottawa March 7 Riverview Banquet Hall - Pemberville
|Ce cream ﬂ avor co nteSt Columbiana  March 28 Summit County Fairgrounds Paulding March7  Lincolnview High School
: : Cuyahoga ~ March7 EHOVE Career Center - Milan : Perry April9  Hocking County Fairgrounds - Logan
winner favo I's O h 10 h on ey Darke March 16 Brick Room - Brethren Home Pike March 21 0SU Extension Office - Jackson
Alex Grooms, a 13-year-old cighth-grader from Williamsburg Defiance March 30 Robert Fulton Ag Center, Wauseon : Portage March 28 Summit County Fairgrounds
is the winner of the Velvet Ice Cream and Ohio Farm Bureau Cre- Delaware ~ March3  Der Dutchman - Plain City : Preble March 15 Preble County Farm Bureau Office - Eaton
ate-A-Flavor contest. His creation, Honey Caramel Ice Cream, is Erie March7  EHOVE Career Center - Milan : Putnam March7  Lincolnview High School
a mix of vanilla ice cream layered with sweet Ohio honey and Franklin ~ March3  Der Dutchman - Plain City © Ross March 17 Ross County Service Center - Chillicothe
carz.lmel. His entry was sclected from more ':han. 800 entries, Fulton March 30 Robert Fulton Ag Center, Wauseon © Sandusky  March7 Riverview Banguet Hall - Pemberville
which ,had t(,) include at least fmc locally produced in gredmnt‘, Gallia March 21 0SU Extension Office - Jackson Scioto March 21 0SU Extension Office - Jackson
Obhio agriculture and Ohio Farm Bureau members are win- ; : .
ners in the contest as well. An agricultural message will be Geau.ga March 29 St. Mary’s Church - Orwell . Seneca Jan. 26 N?rth Baltl.more (partner w/Hancock-Wood Elec)
included on the cartons, which will be sold in retail outlets Hamilton ~ March 17 Janet Clemmons Center - Hamilton : Shelby March 30 Minster Knights of St Johns Hall
across five states. The carton will also include the Ohio Farm Hancock Jan.26  North Baltimore (partner w/Hancock-Wood Elec) ~ : Stark March 28 Summit County Fairgrounds
Bureau logo, a picture of a honey producer who is an Ohio Hardin March 21 Plaza Inn - Mt Victory : Summit March 28 Summit County Fairgrounds
Farm Bureau member and a photo of Alex. Harrison ~ March 19 Jim's Place - New Philadelphia : Trumbull ~ March29 St.Mary’s Church - Orwell
In his entry, Alex wrote, “Using honey as a key ingredient | Henry March 30 Robert Fulton Ag Center, Wauseon © Tuscarawas  March 19 Jim's Place - New Philadelphia
to this new ice cream is important because it will increase the | yioniand  March 29 Brown County Fairgrounds -Georgetown  Union March3  Der Dutchman - Plain City
Zii%fﬁiroh:;z;z‘,?ec production, which will also help pollinate Hocking April 8  Hocking County Fairgrounds - Logan Van Wert March7  Lincolnview High School
Along with receiving free ice cream for a year, Alex will sit Huron March7  EHOVE Career Center - Milan : Washington  Feb.24  Washington 5t Community College
on Velvet Ice Cream’s tasting panel for a year. His family also Jack-Vinton ~ March 21 0SU Extension Office - Jackson : Wayne Feb.21  Triway High School - Wooster
receives a membership in Ohio Farm Bureau. Jefferson March 19 Jim's Place - New Philadelphia ¢ Williams March 30 Robert Fulton Ag Center, Wauseon
Second place in the contest was won by Mark Shuliger, 46, Knox March 24 Agri-Track Equipment - Utica : Wood Jan.26  North Baltimore (partner w/Hancock-Wood Elec)
of Lewis Center, who created Raspberry Truffle Frozen Yogurt. Lake March 29 St. Mary’s Church - Orwell : Wood March7  Riverview Banquet Hall - Pemberville
Third place went to Andrea Thrasher, 27, of Cincinnati, who | '|ayrence March21 05U Extension Office - Jackson © Wyandot  March21 Plaza Inn - MtVictory
created Pf:ach Crisp Ice Cream. The runners up receive trophies Licking March 24 Agri-Track Equipment - Utica :
and free ice cream for a year.

we’ll help you protect it.

Nationwide® Agribusiness offers the kind of
personalized insurance and service that farmers ENDORSED BY:

have counted on for over 100 years. -: Nationwide®
ASk your agent abOUt CHIC) FARM LEEAL Nationwide Ag ribusiness
Nationwide® Agribusiness Insurance. Thank you for making us the #1 farm insurer

| trust Nationwide Agribusiness with my farm.

Brent Porteus. President, Ohio Farm Bureau Federation.

You probably know me as president of the Ohio Farm Bureau. But I’'m also a farmer who knows
the importance of working with a company and agents that understand farms and how to protect them.
| trust Nationwide Agribusiness with my farm. | know you’ll enjoy working with them too.

Farm Bureau members have another reason to choose Nationwide Agribusiness - Lower insurance costs.
Farm Bureau members save up to 10% on their farm insurance.

Ask your agent or call 888-370-3870 today.

Source: 2008 Munich Re Report. Based on premium and loss data.

Products underwritten by Nationwide Agribusiness Insurance Company, Farmland Mutual Insurance Company, Allied Property and Casualty Insurance Company, and AMCO Insurance Company. Home Office: 1100 Locust
Street, Des Moines, |IA, 50391. Subject to underwriting guidelines, review, and approval. Products and discounts not available to all persons in all states. Nationwide and the Nationwide framemark service marks of Nationwide
Mutual Insurance Company. © 20010 Nationwide Mutual Insurance Company. All rights reserved.
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